	
	

	
	[bookmark: Text2]Factsheet

	
	[bookmark: Text1]20 April 2026


[image: ][image: ]

	Mercedes-Benz AG | Mercedesstraße 120, 70372 Stuttgart | T +49 711 17-0 | dialog@mercedes-benz.com | www.mercedes-benz.com

Mercedes-Benz AG | Domicile: Stuttgart | Court of Registry: Amtsgericht Stuttgart | Commercial Register No.: 762873
Chairman of the Supervisory Board: Martin Brudermüller
Board of Management: Ola Källenius, Chairman; Jörg Burzer, Mathias Geisen, Olaf Schick, Michael Schiebe, Britta Seeger, Oliver Thöne, Harald Wilhelm



Confidential - Not for Public Consumption or Distribution

Page 2Confidential - Not for Public Consumption or Distribution


[bookmark: _Toc178529385][bookmark: _Toc178529510]Embargo until
20 April 2026, 1:00 p.m. CEST
The new AIRMATIC with intelligent suspension control
The fully supporting air suspension system is now even more intelligent thanks to the Mercedes‑Benz Operating System (MB.OS). The new AIRMATIC features innovative predictive damping which increases comfort when driving over long speed bumps. For the first time, it uses Google Maps data for ride-height control to keep the vehicle as low as possible for as long as possible, increasing efficiency and range.

Intelligent predictive damping thanks to Car-to-X technology
· The intelligent suspension control features a new Car-to-X function[endnoteRef:1], which Mercedes‑Benz developed itself and has applied for a patent.  [1:  In order to use the Car-to-X service, customers must have a Mercedes me connect account. Only then will data be collected in the car and the vehicle-related Car-to-X data transmitted to the backend, where it will be anonymised. Mercedes-Benz drivers can easily activate or deactivate the service via their user account in the Mercedes me portal or in the Mercedes me app. There they can also object to data being passed on.  ] 

· The function ensures additional comfort when driving over long road bumps due to optimally pre-set dampers.
· Such road elevations are particularly common in southern Europe and the USA. They put the body in strong and unpleasant movements. 
· If the new Car-to-X function is activated, AIRMATIC adjusts the damping electrically just before the respective thresholds, gently smoothing out the bump.
· This is made possible using data that a Mercedes‑Benz vehicle driving ahead has transmitted in real time via the mobile network to the Mercedes‑Benz Cloud. 
· Once detected, thresholds are stored for 14 days and the information is available to all other Mercedes‑Benz vehicles with Car-to-X during this time. If the threshold is crossed again by a Mercedes‑Benz with intelligent damping during this period, the storage period is extended accordingly.
· Car-to-X technology enables the use of other vehicles’ sensors. This significantly extends the coverage of the vehicle’s own sensor technology, such as radar or camera systems, effectively allowing the vehicle to “look around the corner”.
· The Mercedes‑Benz Intelligent Cloud currently collects data from approx. 15 million connected vehicles worldwide. 

Automatic ride-height control based on map data instead of speed
· Conventional ride-height systems respond solely to speed, raising the vehicle whenever, for instance, a construction zone, traffic jam or tunnel causes the driver to slow down. 
· The new AIRMATIC uses Google Maps data for ride-height control, so it “knows” that the vehicle is still on the motorway and continuously maintains the low ride-height setting. 
· This reduces air resistance and therefore power consumption.


Raising the vehicle level by voice command
· In addition to automatic lowering at higher speeds, the Sport driving programme[endnoteRef:2] is also combined with a lowering function for noticeably enhanced driving dynamics. [2:  only available in ECE-markets at the moment] 

· When needed, the vehicle can be raised by 20 millimetres to increase ground clearance. This can also be done very conveniently by voice control – for example using the command “Raise vehicle level”. 
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Mercedes-Benz anniversary year “140 years of innovation”
Since Carl Benz filed the patent for the first automobile 140 years ago and Gottlieb Daimler built his motorised carriage shortly afterwards, Mercedes‑Benz has dedicated itself to constantly innovate and to create the world’s most desirable cars for customers. This ambition has driven every innovation – from the world's first automobile in 1886 to today's intelligent and safe electric vehicles, like the all-new GLC and the award-winning all-new CLA. With the new S-Class, the company continues the biggest product launch programme in its history. With its passion for performance and pioneering power, excellence and an unwavering commitment to customer service, the brand has consistently shaped the future of mobility. The result goes well beyond engineering achievement – it creates the unmistakable feeling that leads through everything Mercedes‑Benz does: Welcome home.

Mercedes-Benz is celebrating 140 years of innovation by driving three new S-Class saloons on a trans-continental journey to 140 locations worldwide. Each place highlights the brand’s technology, heritage, pioneering spirit and worldwide presence. Along the way customers, fans and colleagues will get to join in the celebrations – on an epic adventure that will run until October. Follow the “140 Years. 140 Places” drive across six continents on our “140 years of innovation | Mercedes-Benz Media” special and via the Mercedes-Benz Community.

[bookmark: _Hlk189222123]Further information about Mercedes-Benz is available at www.mercedes-benz.com and on our 
LinkedIn channel under Mercedes-Benz AG | LinkedIn. 
Press information and digital services for journalists and multipliers can be found on our 
Mercedes-Benz Media online platform at media.mercedes-benz.com.


Mercedes-Benz AG at a glance
Mercedes‑Benz AG is part of the Mercedes‑Benz Group AG with a total of around 164,000 employees worldwide and is responsible for the global business of Mercedes‑Benz Cars and Mercedes‑Benz Vans. Ola Källenius is Chairman of the Board of Management of Mercedes‑Benz AG. The company focuses on the development, production and sales of passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle software. The brand portfolio of Mercedes-Benz Cars includes the Mercedes-Benz brand, as well as Mercedes-AMG, Mercedes-Maybach, and the G-Class product brand. Mercedes‑Benz AG is one of the world's largest manufacturers of high-end passenger cars. In 2025 it sold more than 2,1 million passenger cars and vans. In its two business segments, Mercedes‑Benz AG is continually expanding its worldwide production network with around 30 production sites on four continents. As sustainability is the guiding principle of the Mercedes‑Benz strategy and for the company itself, this means creating lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable business strategy of the Mercedes‑Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business activities and looks at the entire value chain.
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