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The Mercedes‑Benz Operating System (MB.OS) transforms every vehicle into an intelligent companion that thinks, learns, interacts seamlessly and evolves with its driver. Similar to the human brain, it orchestrates and controls every area of the vehicle – from infotainment, comfort and driving performance to charging and automated driving. MB.OS thus creates a driving experience that is more personal, intelligent and safer than ever before.

Innovative chip-to-cloud architecture
· MB.OS is a chip-to-cloud architecture developed by Mercedes‑Benz. 
· It decouples software and hardware, making software development faster and more adaptable. 
· The connection with the Mercedes‑Benz Intelligent Cloud allows fast and regular over-the-air updates[endnoteRef:1] of the entire vehicle software, including driving assistance systems. [1:  To use the Digital Extras, you must create a Mercedes me ID and agree to the Terms of Use for Digital Extras and the Mercedes me ID Service Terms in their applicable versions. In addition, the respective vehicle must be linked to the user account. After the limited term expires, the Digital Extras can be extended for a fee, provided they are still offered for the corresponding vehicle.] 

· MB.OS features advanced artificial intelligence. It enables the vehicle to learn the driver’s preferences, adapt to changing conditions and make real-time decisions for a safer and more intuitive experience.
· The deep integration of the chip-to-cloud architecture into the vehicle provides control over all actuators and sensors.
· MB.OS controls four domains and connects them in an intelligent ecosystem for perfect interaction: infotainment, automated driving, body & comfort, and driving & charging.
· For advanced driving assistance systems[endnoteRef:2], each vehicle is equipped with a comprehensive set of sensors: up to 10 exterior cameras, 5 radar sensors and 12 ultrasonic sensors. In addition, there is a water-cooled high-performance control unit with sufficient power reserves for future systems. [2:  Our driver assistance and safety systems are aids and do not relieve you of your responsibility as the driver. Please take note of the in-formation in the Owner's Manual and the system limits which are described therein.] 


The performance 
· The Mercedes‑Benz Intelligent Cloud currently collects data from approx. 15 million connected vehicles worldwide.
· The water-cooled high-performance computer for automated driving can perform up to 254 trillion calculations per second.

Manufacturer-owned system – open to partners: the four areas
· Infotainment:
· Thanks to MB.OS, the fourth generation of the Mercedes‑Benz User Experience (MBUX) is the first infotainment system in a car to combine multiple AI agents in a single system.
· With this multi-agent technology, the new MBUX Virtual Assistant revolutionises the relationship between vehicle and driver. It uses generative artificial intelligence (AI), conducts complex dialogues and has a short-term memory.
· MB.OS offers maximum flexibility to seamlessly integrate content from external providers – for example, Google Maps, streaming platforms, gaming or productivity applications. From over 40 apps, the most suitable offer can be selected.
· This makes usage even more intuitive and individual, so that a wide variety of user needs are met.
· Automated driving:
· MB.OS enables the advanced MB.DRIVE driving and parking assistance systems.
· Artificial intelligence processes the sensor data in real time to capture the current traffic situation.
· Body & comfort:
· MB.OS controls the actuators and sensors of all suspension components and comfort features such as climate control system, ambient lighting and ENERGIZING COMFORT.
· Driving & charging: 
· MB.OS combines high driving dynamics with a long range by controlling the drive system and combining it with intelligent route guidance. 
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Mercedes-Benz anniversary year “140 years of innovation”
Since Carl Benz filed the patent for the first automobile 140 years ago and Gottlieb Daimler built his motorised carriage shortly afterwards, Mercedes‑Benz has dedicated itself to constantly innovate and to create the world’s most desirable cars for customers. This ambition has driven every innovation – from the world's first automobile in 1886 to today's intelligent and safe electric vehicles, like the all-new GLC and the award-winning all-new CLA. With the new S-Class, the company continues the biggest product launch programme in its history. With its passion for performance and pioneering power, excellence and an unwavering commitment to customer service, the brand has consistently shaped the future of mobility. The result goes well beyond engineering achievement – it creates the unmistakable feeling that leads through everything Mercedes‑Benz does: Welcome home.

Mercedes-Benz is celebrating 140 years of innovation by driving three new S-Class saloons on a trans-continental journey to 140 locations worldwide. Each place highlights the brand’s technology, heritage, pioneering spirit and worldwide presence. Along the way customers, fans and colleagues will get to join in the celebrations - on an epic adventure that will run until October. Follow the “140 Years. 140 Places” drive across six continents on our “140 years of innovation | Mercedes-Benz Media” special and via the Mercedes-Benz Community.


Further information about Mercedes-Benz is available at www.mercedes-benz.com and on our 
LinkedIn channel under Mercedes-Benz AG | LinkedIn. 
Press information and digital services for journalists and multipliers can be found on our 
Mercedes-Benz Media online platform at media.mercedes-benz.com.


Mercedes-Benz AG at a glance
Mercedes‑Benz AG is part of the Mercedes‑Benz Group AG with a total of around 164,000 employees worldwide and is responsible for the global business of Mercedes‑Benz Cars and Mercedes‑Benz Vans. Ola Källenius is Chairman of the Board of Management of Mercedes‑Benz AG. The company focuses on the development, production and sales of passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle software. The brand portfolio of Mercedes-Benz Cars includes the Mercedes-Benz brand, as well as Mercedes-AMG, Mercedes-Maybach, and the G-Class product brand. Mercedes‑Benz AG is one of the world's largest manufacturers of high-end passenger cars. In 2025 it sold more than 2,1 million passenger cars and vans. In its two business segments, Mercedes‑Benz AG is continually expanding its worldwide production network with around 30 production sites on four continents. As sustainability is the guiding principle of the Mercedes‑Benz strategy and for the company itself, this means creating lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable business strategy of the Mercedes‑Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business activities and looks at the entire value chain.
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