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[bookmark: _Toc178533742][bookmark: _Toc178534221][bookmark: _Toc178534915]The new Mercedes-Benz VLE: top-notch digital experience 
The purpose-built Mercedes-Benz Operating System (MB.OS) transforms the VLE into an intelligent companion that thinks, learns and evolves with its driver. Like the human brain, it orchestrates and controls every domain of the vehicle – from infotainment and comfort to automated driving and charging. MB.OS connects all systems into one intelligent ecosystem, creating a driving experience that is smarter, safer, and more personal than ever before. Its connection to the Mercedes‑Benz Intelligent Cloud enables over-the-air updates[endnoteRef:1] for the entire vehicle software, keeping the VLE up-to-date and attractive, adding new features as Digital Extras1 via the Mercedes‑Benz Store. [1:  The use of certain Digital Extras requires the continuous acceptance of the Terms of Use for Digital Extras and the Mercedes me ID Terms of Use in their respective current versions, the permanent pairing of the vehicle with the Mercedes-Benz user account, the consent to the storage and retrieval of necessary information to activate some Digital Extras within the paired vehicle and - where applicable - the activation of the Digital Extras. After the expiration of limited runtimes, Digital Extras can be extended for a fee in the Mercedes-Benz Store, provided that they are still offered for the respective vehicle at that time. Furthermore, there may be additional prerequisites or restrictions for the usage of some Digital Extras, such as a separate customer-owned contract with a third-party provider (e.g., streaming, conclusion of a data contract for "Comfort Data Volume“, navigation functions), the activation of additional Digital Extras to secure full functionality or selected third-party products (e.g., smartphone, smartwatch). As an alternative to the "Comfort Data Volume" a customer-owned data volume (e.g., mobile hotspot) must be used depending on the generation of your multimedia system. Information on the personal data processed for the usage of Digital Extras can be found in the Privacy Notices for the Digital Extras. The connection of the communication module to the mobile network, including the emergency call system, depends on the respective network coverage and availability of the network providers. Please also refer to any instructions in your vehicle's operating manual.  ] 


[bookmark: _Toc178529393][bookmark: _Toc178529518][bookmark: _Toc178530812][bookmark: _Toc178531031]Latest MBUX generation: exceptionally intuitive and personalised
· The screens in the new VLE are powered by state-of-the-art, high-performance microprocessors and show real-time graphics made with Unity’s game engine.
· The control and display concept is tailored to individual customer preferences, following the principle of reduction to the essential.
· The MBUX Zero Layer on the central display shows the most important information, suggestions, and the most recently used apps. In the app grid, apps can be moved and grouped into individually named folders, similar to a smartphone. 
· When an app is open, a simple swipe to the left returns to the app grid and another swipe back to the Zero Layer. Alternatively, the user can go directly to the Zero Layer at any time via the home button.

MBUX Virtual Assistant: intelligent, easy to talk to and empathetic like a friend
· The new MBUX generation is the first in-car infotainment system that combines multiple AI agents. With this generative artificial intelligence (AI), the new MBUX Virtual Assistant revolutionises the relationship between vehicle and driver. It is the next evolutionary step of the MBUX voice assistant and goes far beyond simply responding to commands.
· The MBUX Virtual Assistant enables multi-turn dialogues and has short-term memory. 
· Thanks to its multi-agent approach, it combines the knowledge gathered from the internet and can answer questions like “Hey Mercedes, what is a black hole? Explain it so that children can understand.” The virtual assistant is also well-versed in navigation-related questions. It can access information from the Google Maps platform to provide users with detailed and personalised answers to questions such as “Hey Mercedes, I have a date today. Do you have any ideas for something special to do around here?”  
· Depending on the context, the MBUX Virtual Assistant accesses different sources within the same conversation and responds autonomously. It is also capable of retaining context, which means that users can continue conversations and retrieve information during their journey.
· The MBUX Virtual Assistant is always present on the Zero Layer as a “living” avatar in the form of the Mercedes star. In the default setting, it is blue or silvery blue with AMG Line. The colours in the avatar match the currently active Ambiente Style. 
· With various animations, the virtual assistant also signals whether it is currently speaking, listening or processing information. Movement, brightness, intensity, and colour interact seamlessly to communicate intuitively with the driver.
· The virtual assistant is activated either by saying “Hey Mercedes” or using the “just talk” function without a keyword.

Future-forward digital cockpit: MBUX Superscreen and head-up display with augmented navigation
· The optional MBUX Superscreen features three displays beneath one large glass surface: a 26‑centimetre (10.25-inch) instrument cluster, a 35.6‑centimetre (14‑inch) central display, and a 35.6‑centimetre (14-inch) passenger display.
· A variety of atmospheric ambient styles are available for personalisation (see design factsheet).
· The front passenger display features a camera-based privacy function. It minimises driver distraction – for example, when a video is playing. 
· The optional head-up display with augmented navigation projects essential information such as speed, warning messages from active driving assistance systems, and navigation prompts directly into the driver’s field of vision. The virtual 58.7‑centimetre (23.1‑inch) image appears to float approximately four metres in front of the vehicle in high resolution and full colour. The height and brightness of the head-up display are adjustable.
MBUX Rear Space Experience: distinctive panoramic screen for immersive entertainment or productive work
· Hidden in a screen garage in the headliner above the front seats is a retractable, 79‑centimetre (31.3‑inch; ratio 32:9) panoramic screen (optional) with split-screen function, 8K resolution, and an integrated eight-megapixel camera.
· It transforms the interior into a fascinating experiential world for entertainment with movies, videos, music and games, or productive work including videoconferencing. 
· The panoramic screen glides out of its garage simply by saying, for example: “Hey Mercedes, start the cinema experience”. At the same time as the cinema experience is activated, the window blinds close.
· In combination with the optional Burmester® 3D Surround Sound System, the VLE features 22 loudspeakers and Dolby Atmos technology to turn music listening into an immersive audio experience.
· Operation of the panoramic screen is via the remote controllers, located in the backrests of the driver’s and front passenger’s seats and can be removed. 

Digital Extras1: continuously growing infotainment portfolio with more than 40 apps1
· MB.OS offers maximum flexibility to seamlessly integrate content from third-party providers.
· Currently, more than 40 apps across various categories can be installed, ranging from audio and video to gaming and productivity. For the first time, user-specific app folders can be created.
· The portfolio is constantly expanding and includes, for example: 
· Disney+, the leading video streaming service for family entertainment that provides an extensive range of films and series from Disney, Pixar, Marvel, Star Wars, 20th Century Studios, FX, Searchlight Pictures and National Geographic. This ever-growing library is directly accessible in over 40 countries via the MBUX infotainment system. All that’s needed is the Digital Extra MBUX Entertainment and an active Disney+ subscription.
· RIDEVU[endnoteRef:2] from Sony Pictures further enhances the entertainment experience for customers, providing access to a diverse selection of video content directly in the vehicle. Its advanced controls and features have been specially designed for in-car use. Mercedes-Benz customers enjoy access to a curated library featuring up to 100 films available for streaming. Additionally, they can rent or purchase further content from Sony Pictures Entertainment on demand at any time.  [2:  Currently available only in Germany, the United Kingdom, Ireland, South Korea, Japan and the United States.] 

· By integrating Audible and Amazon Music into MBUX, customers gain access to an ever-expanding selection of audiobooks, originals, podcasts and music in Dolby Atmos, provided they have a subscription to these services. Audible and Amazon Music subscribers can access the full catalogues of both streaming services. 
· The cloud-gaming provider Boosteroid provides a wide selection of triple-A titles. Video conferencing platforms such as Zoom, Webex or Microsoft Teams including the new version of the “Meetings” app. 

Mercedes-Benz Navigation with Electric Intelligence: route guidance based on Google Maps
· The Mercedes-Benz Navigation with Electric Intelligence is based on Google Maps. 
· It plans the fastest and most convenient route, including charging stops, based on numerous factors. It dynamically responds to traffic jams or changes in driving style.
· To work out the route, the system calculates energy demand. It takes into consideration topography, route profile, ambient temperature, speed, plus heating and cooling needs. Other factors include the traffic situation on the planned route and the available charging stations, their charging capacity, and payment functions. The calculation takes place in the cloud and is combined with onboard data.
· Mercedes-Benz is continuously developing the energy forecast for Navigation with Electric Intelligence. In the future, predicted wind conditions along the road will be considered even more accurately based on the vehicle’s height.
· The intelligent navigation recognises when a charging stop is necessary and plans it automatically to optimise overall travel time. Sometimes, two short charging stops with higher charging capacity may be more beneficial than one longer stop.
· The vehicle’s charging settings are automatically adjusted by Navigation with Electric Intelligence and optimised for fast charging along the route. This includes pre-conditioning the high-voltage battery to ensure it reaches the optimum temperature for high-speed DC charging at the right time. Users who decide at short notice can also activate pre-conditioning manually.
· The system also provides energy-saving tips.

MBUX Surround Navigation: seamless integration of assistance and route guidance
· The MBUX Surround Navigation seamlessly combines the driving assistance view with a real-time 3D representation of the surroundings and route guidance on the driver display. It also shows other road users such as cars, bicycles, motorcycles, and pedestrians.
· MBUX Augmented Reality for Navigation (optional) superimposes navigation instructions onto live camera images, making every drive even clearer and more relaxing.
· The integration of information into the driver display using 3D game engine graphics provides a highly intuitive overview. Drivers benefit from improved situational awareness as they see what the VLE sees and how the assistance systems are supporting them.
· The display of route guidance in an environmental representation is particularly helpful in busy urban traffic. Customers can see early on what lies ahead. For example, what’s behind the next turn. Buildings and other infrastructure are easily and quickly recognisable. 
· The system also provides an integrated overview of vehicle status through real-time virtual-reality visualisation, including the illumination of indicators, high and low beams. Acceleration and deceleration are visualised by the adjusted speed of the wheels.

Holistic “SoundExperience”: personalised acoustic setups
· Various sound worlds enable individual acoustic setups for informative feedback sounds and emotional sound enhancement.
· The “SoundExperience” can be conveniently selected as an app in the app grid providing six soundscapes: “Silver Waves”, “Vivid Flux”, “Serene Breeze”, “Roaring Pulse” (AMG Line), “Fractal Fusion”, and “Granular Fuzz”.
· It is active even when stationary: the start-up, shutdown and welcome sounds in the interior are stylistically variable. 
· Locking and unlocking are accompanied by a specific sound and the aura sound carpet. There is also a charging plug tone to confirm correct connection and disconnection from the charger. 
· Once the vehicle is ready to move, simulated “revs” can be generated at standstill via the accelerator pedal.
· The “SoundExperience” is available regardless of the audio system installed and makes maximum use of the spatial distribution of all installed speakers.
· Informative sounds such as the tailgate warning tone or parking assistance tones are also stylistically varied with the sound world and played through the high-quality speaker systems.
· The legally required Acoustic Vehicle Alerting System (AVAS) for pedestrian protection in external areas can be adjusted to two levels in many markets: discreet (law-compliant, minimal external sound) and characterful (elegant-dynamic, expressive external driving sound). Instead of a purely technical warning noise, the VLE uses a carefully crafted and high-quality driving sound.

MB.DRIVE: state-of-the-art driving and parking assistance systems
· The VLE is equipped with a comprehensive sensor set with 10 cameras, five radar sensors and 12 ultrasonic sensors for state-of-the-art driving assistance[endnoteRef:3]. They are all connected to a water-cooled high-performance computer with sufficient power reserves for future functions and regular over-the-air updates. [3:  Mercedes-Benz driver assistance and safety systems are aids and do not relieve you of your responsibility as the driver. Please take note of the in-formation in the Owner's Manual and the system limits which are described therein.] 

· Depending on the package, MB.DRIVE assists the driver with cooperative steering, braking, accelerating and parking.
· MB.DRIVE ASSIST: available as an option from market launch in Europe, it offers significantly more comfort by complementing Distance Assist DISTRONIC with Steering Assist, making it a state-of-the-art SAE Level 2 driving assistance system. The Lane Change Assist facilitates lane changes with a simple click of the indicator stalk. 
· MB.DRIVE ASSIST PLUS: this function will be offered later in 2026 providing market-specific advanced assistance functions. These include, for example, the further developed automatic lane change on motorways. 
· MB.DRIVE ASSIST PRO: this state-of-the-art assistance system enables a seamless and safe point-to-point driving experience – even in dense urban traffic. Thanks to its modular design, MB.DRIVE ASSIST PRO can be made available worldwide in the VLE. The market launch will start in China, as the regulatory framework there allows this. 
· MB.DRIVE PARKING ASSIST: detects parking spaces on both sides of the vehicle at a particularly early point and enables angled parking for the first time. It also recognises parking spaces marked not only with white lines. Plus, it is now possible to leave a parking space automatically even after the vehicle was parked manually. In addition, the system can park at speeds up to 5 km/h, adding significant value for customers. The Digital Extra1 “Reverse Manoeuvring Function” will be available later. It enables the vehicle to precisely retrace its path when reversing. While this assistant is active, the image from the reversing camera and a graphic representation of the planned path are displayed on the main screen. This is particularly useful in traffic situations where a turning manoeuvre is not possible.
· MB.DRIVE PARKING ASSIST 360: delivers new and enhanced surround-view perspectives with its 360-degree camera and a new-look UI. The Digital Extra1 “Rim Protection Warning” will be available later. When manoeuvring, this will show a distance warning in the top view to help the driver avoid damage to the rims.


Contact:
Florian Hofmann, +49 160 86 93 546, florian.hofmann@mercedes-benz.com
Ralph Wagenknecht, +49 160 86 58 077, ralph.wagenknecht@mercedes-benz.com


Mercedes-Benz Anniversary Year “140 Years of Innovation”
Since Carl Benz filed the patent for the first automobile 140 years ago and Gottlieb Daimler built his motorised carriage shortly afterwards, Mercedes‑Benz has dedicated itself to constantly innovate and to create the world’s most desirable cars for customers. This ambition has driven every innovation – from the world's first automobile in 1886 to today's intelligent and safe electric vehicles, like the all-new GLC and the award-winning all-new CLA. With the new S-Class, the company continues the biggest product launch programme in its history. With its passion for performance and pioneering power, excellence and an unwavering commitment to customer service, the brand has consistently shaped the future of mobility. The result goes well beyond engineering achievement – it creates the unmistakable feeling that leads through everything Mercedes‑Benz does: Welcome home.

Mercedes-Benz is celebrating 140 years of innovation by driving three new S-Class saloons on a trans-continental journey to 140 locations worldwide. Each place highlights the brand’s technology, heritage, pioneering spirit and worldwide presence. Along the way customers, fans and colleagues will get to join in the celebrations - on an epic adventure that will run until October. Follow the “140 Years. 140 Places” drive across six continents on our “140 years of innovation | Mercedes-Benz Media” special and via the Mercedes-Benz Community.


Further information about Mercedes-Benz is available at www.mercedes-benz.com and on our 
LinkedIn channel under Mercedes-Benz AG | LinkedIn. 
Press information and digital services for journalists and multipliers can be found on our 
Mercedes-Benz Media online platform at media.mercedes-benz.com.


Mercedes-Benz AG at a glance
Mercedes‑Benz AG is part of the Mercedes‑Benz Group AG with a total of around 164,000 employees worldwide and is responsible for the global business of Mercedes‑Benz Cars and Mercedes‑Benz Vans. Ola Källenius is Chairman of the Board of Management of Mercedes‑Benz AG. The company focuses on the development, production and sales of passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle software. The brand portfolio of Mercedes-Benz Cars includes the Mercedes-Benz brand, as well as Mercedes-AMG, Mercedes-Maybach, and the G-Class product brand. Mercedes‑Benz AG is one of the world's largest manufacturers of high-end passenger cars. In 2025 it sold more than 2,1 million passenger cars and vans. In its two business segments, Mercedes‑Benz AG is continually expanding its worldwide production network with around 30 production sites on four continents. As sustainability is the guiding principle of the Mercedes‑Benz strategy and for the company itself, this means creating lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable business strategy of the Mercedes‑Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business activities and looks at the entire value chain.
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