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MB.DRIVE – advanced driving and parking assistance systems
All new Mercedes‑Benz vehicles are equipped with a comprehensive range of safety features. This includes an extensive set of sensors for advanced driving assistance[endnoteRef:1]. Depending on the market and equipment, there are up to 10 cameras, five radar sensors and 12 ultrasonic sensors. They are all connected to a water-cooled high-performance computer with sufficient power reserves for future functions and regular over-the-air updates[endnoteRef:2]. Mercedes‑Benz bundles numerous safety and comfort assistance systems under the name MB.DRIVE. Depending on the market, many functions are included as standard, while others are available as Digital Extras². Depending on the package selected, MB.DRIVE supports drivers with cooperative steering, braking, acceleration and parking manoeuvres. [1:  The driver assistance and safety systems are aids and do not relieve the driver of their responsibility. The information in the owner's manual and the system limitations described therein must be observed.]  [2:  The use of certain Digital Extras requires the continuous acceptance of the Terms of Use for Digital Extras and the Mercedes me ID Terms of Use in their respective current versions, the permanent pairing of the vehicle with the Mercedes-Benz user account, the consent to the storage and retrieval of necessary information to activate some Digital Extras within the paired vehicle and - where applicable - the activation of the Digital Extras. After the expiration of limited runtimes, Digital Extras can be extended for a fee in the Mercedes-Benz Store, provided that they are still offered for the respective vehicle at that time. Furthermore, there may be additional prerequisites or restrictions for the usage of some Digital Extras, such as a separate customer-owned contract with a third-party provider (e.g., streaming, conclusion of a data contract for "Comfort Data Volume“, navigation functions), the activation of additional Digital Extras to secure full functionality or selected third-party products (e.g., smartphone, smartwatch). As an alternative to the "Comfort Data Volume" a customer-owned data volume (e.g., mobile hotspot) must be used depending on the generation of your multimedia system. Information on the personal data processed for the usage of Digital Extras can be found in the Privacy Notices for the Digital Extras. The connection of the communication module to the mobile network, including the emergency call system, depends on the respective network coverage and availability of the network providers. Please also refer to any instructions in your vehicle's operating manual.] 


MB.DRIVE ASSIST 
· The system complements the standard Distance Assist DISTRONIC with Steering Assist. 
· The Steering Assist helps to keep the vehicle centred in its lane and steer through slight curves.
· The Lane Change Assist makes it easier to change lanes by simply tapping the indicator lever.

MB.DRIVE ASSIST PRO
· This state-of-the-art assistance system enables a seamless point-to-point driving experience – even in dense urban traffic. 

MB.DRIVE PARKING ASSIST[endnoteRef:3]  [3:  Driver remains responsible to monitor the parking process and surroundings at all times.] 

· Detects parking spaces on both sides of the vehicle at a particularly early point and enables angled parking. 
· The assistant also recognises free spaces that are not only marked with white lines. 
· After parking manually, the vehicle can be driven out of the parking space automatically. 
· The Digital Extra2 “Reverse manoeuvring function” offers even more convenience: under certain conditions, it is possible to automatically drive a part of the last distance travelled in reverse. While this assistant is active, the image from the reversing camera and a graphic representation of the planned path are displayed on the central display. This is particularly useful in traffic situations where a turning manoeuvre is not possible.

MB.DRIVE PARKING ASSIST 360³
· Delivers new and enhanced surround-view perspectives from the 360‑degree camera as well as a redesigned user interface. 
· The additional Digital Extra2 “Rim protection warning" helps to prevent damage to the wheels. It displays a distance warning from a bird’s eye view when manoeuvring.
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Alexandros Mitropoulos, +49 176 30996021, alexandros.mitropoulos@mercedes-benz.com 


Mercedes-Benz Anniversary Year “140 Years of Innovation”
Since Carl Benz filed the patent for the first automobile 140 years ago and Gottlieb Daimler built his motorised carriage shortly afterwards, Mercedes‑Benz has dedicated itself to constantly innovate and to create the world’s most desirable cars for customers. This ambition has driven every innovation – from the world's first automobile in 1886 to today's intelligent and safe electric vehicles, like the all-new GLC and the award-winning all-new CLA. With the new S-Class, the company continues the biggest product launch programme in its history. With its passion for performance and pioneering power, excellence and an unwavering commitment to customer service, the brand has consistently shaped the future of mobility. The result goes well beyond engineering achievement – it creates the unmistakable feeling that leads through everything Mercedes‑Benz does: Welcome home.

Mercedes-Benz is celebrating 140 years of innovation by driving three new S-Class saloons on a trans-continental journey to 140 locations worldwide. Each place highlights the brand’s technology, heritage, pioneering spirit and worldwide presence. Along the way customers, fans and colleagues will get to join in the celebrations - on an epic adventure that will run until October. Follow the “140 Years. 140 Places” drive across six continents on our “140 years of innovation | Mercedes-Benz Media” special and via the Mercedes-Benz Community.


Further information about Mercedes-Benz is available at www.mercedes-benz.com and on our 
LinkedIn channel under Mercedes-Benz AG | LinkedIn. 
Press information and digital services for journalists and multipliers can be found on our 
Mercedes-Benz Media online platform at media.mercedes-benz.com.


Mercedes-Benz AG at a glance
Mercedes‑Benz AG is part of the Mercedes‑Benz Group AG with a total of around 164,000 employees worldwide and is responsible for the global business of Mercedes‑Benz Cars and Mercedes‑Benz Vans. Ola Källenius is Chairman of the Board of Management of Mercedes‑Benz AG. The company focuses on the development, production and sales of passenger cars, vans and vehicle-related services. Furthermore, the company aspires to be the leader in the fields of electric mobility and vehicle software. The brand portfolio of Mercedes-Benz Cars includes the Mercedes-Benz brand, as well as Mercedes-AMG, Mercedes-Maybach, and the G-Class product brand. Mercedes‑Benz AG is one of the world's largest manufacturers of high-end passenger cars. In 2025 it sold more than 2,1 million passenger cars and vans. In its two business segments, Mercedes‑Benz AG is continually expanding its worldwide production network with around 30 production sites on four continents. As sustainability is the guiding principle of the Mercedes‑Benz strategy and for the company itself, this means creating lasting value for all stakeholders: for customers, employees, investors, business partners and society as a whole. The basis for this is the sustainable business strategy of the Mercedes‑Benz Group. The company thus takes responsibility for the economic, ecological and social effects of its business activities and looks at the entire value chain.
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